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COLOR VARIATIONS 
Examples of logo variants needed for certain background colors. These should be used only when the 
primary color combination is not feasible due to the surrounding colors. 

INSP LOGO 
The INSP logo consists of two elements: the logotype ‘INSP’ and the yellow cowboy hat and should nev-
er be adjusted in official use. Only approved colors should be used within the INSP symbol. With other 
design elements, use of these colors would be preferred over others. PMS and CMYK should be used for 
print and RGB for digital. Over dark backgrounds, the INSP logotype should be changed to white only, 
never black.

YELLOW:
RGB: 250, 162, 27 

CMYK: 0, 42, 100, 0 

BLACK:
RGB: 35, 31, 32 

CMYK: 0, 0, 0, 100 

WHITE:
RGB: 255, 255, 255 

CMYK: 0, 0, 0, 0 

OFF WHITE:
RGB: 232, 225, 212 

CMYK: 8, 9, 15, 0 

LOGO
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HORIZONTAL VARIATIONS (only to be used with permission of VP of Creative) 

TEXT ONLY VARIATIONS 

INSP NETWORK LOGO 
The INSP NETWORK logo should only be used for off-network marketing purposes. 

LOGO  |  ALTERNATES
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HEROES LIVE HERE TAGLINE - Vertical 1

HEROES LIVE HERE TAGLINE - Vertical 2

HEROES LIVE HERE TAGLINE - Horizontal

YELLOW

RGB: 
250, 162, 27

CMYK:
0, 42, 100, 0

WHITE

RGB: 
255, 255, 255

CMYK:
0, 0, 0, 0

BLACK

RGB: 
35, 31, 32

CMYK:
0, 0, 0, 100

TAGLINE  |  VARIATIONS
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NETWORK COLORS
INSP BRAND COLORS - Branded elements are limited to the following colors.

RED
RGB: 
187, 62, 38

CMYK:
19, 89, 100, 9

Hex Code:
ba3d21

WHITE
RGB: 
255, 255, 255

CMYK:
0, 0, 0, 0

Hex Code:
fffff

BLACK
RGB: 
35, 31, 32

CMYK:
0, 0, 0, 100

Hex Code:
231f20

BLUE
RGB: 
25, 50, 92

CMYK:
100, 87, 36, 28

Hex Code:
002f5e

YELLOW
RGB: 
250, 162, 27

CMYK:
0, 42, 100, 0

Hex Code:
faa21b
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NETWORK FONTS

AGENDA BLACK
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

ALL WEEKEND 
LONG

Title font:

AGENDA SEMI BOLD CONDENSED
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

STARTS FRIDAY 
8pet/5ppt

Tune-In font:

NEXA SLAB BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

SAM ELLIOT 
BIRTHDAY 
WEEKEND

Stunt font:
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Standard tune-in:

NEXT SUNDAY 9pet | 6ppt

SUNDAY 9pet | 6ppt

TONIGHT 9pet | 6ppt

SUNDAYS  9pet | 6ppt

 

TUNE-IN: ON AIR

If space is an issue, use all caps day/month:

FRI 9pet | 6ppt

NEXT SUN 9pet | 6ppt

SUN, AUG 31 – 9pet | 6pppt

AUG 31 – 9pet | 6ppt

If date and time are present, “–” should be used:

JUNE 19TH - 9pet | 6ppt

SUNDAY, AUGUST 31ST - 9pet | 6ppt

AUGUST 31ST - 10Apet

SUNDAY, AUGUST 31ST - 9pet | 6ppt

Voiceover:     Without Voiceover or in Print/Web:

NEXT    COMING UP NEXT

For marathons and blocks of regular shows airing back-to-
back: 

SUNDAY, STARTING 9pet | 6ppt

For multiple times: 

SUNDAY  9pet & 6ppt

When writing out a sentence: 

OUR NEW SEASON STARTS THIS 

SUNDAY AT 10pet.

All tune-in language
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TUNE-IN: PRINT/WEB

Standard tune-in:

NEXT SUNDAY 9PM ET
SUNDAY 8PM ET
TONIGHT 7PM ET
SUNDAYS 6PM ET

If space is an issue, use all caps day/month:

FRI 11AM ET
NEXT SUN 4PM ET
SUN, AUG 31 | 3PM ET
AUG 31 | 10AM ET

Voiceover:     Without Voiceover or in Print/Web:

NEXT    COMING UP NEXT

If date and time are present, “|” should be used:

JUNE 19TH | 6PM ET
SUNDAY, AUGUST 31ST | 5PM ET
AUGUST 31ST | 10AM ET

For marathons and blocks of regular shows airing back-to-
back: 

SUNDAY, STARTING 10PM ET

For multiple times: 

SUNDAY 8PM & 12AM ET

When writing out a sentence: 

OUR NEW SEASON STARTS THIS 
SUNDAY AT 10PM ET.

All tune-in language



INSP - Style Guide - p. 9 

ON-AIR  | BACK PLATE 1

FINAL IMAGES

DESIGN ELEMENTS
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ON-AIR  | BACK PLATE 2

FINAL IMAGES

DESIGN ELEMENTS



INSP - Style Guide - p. 11 

ON-AIR  | BACK PLATE 3

FINAL IMAGES

DESIGN ELEMENTS
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ON-AIR  | TEXT OVERLAYS
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WEB BANNERS
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E-MAIL
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ONE SHEET
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Source Cynopsis April 2016, Beta Brand Research Identity Study revealed

Date Created: 06/12/20 Source : Nielsen Media Research National MIT

INSP IS ONE OF THE 8 TOP RANKED CABLE NETWORKS WITH VIEWERS MORE LIKELY TO BUY ADVERTISED PRODUCTS. 

QUARTERLY IMPRESSION GROWTHBY DEMO YEAR-OVER-YEAR
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46% FEMALE  
54% MALE

54% MARRIED
77% LIVED AT THEIR 

CURRENT ADDRESS 
FOR 5+ YEARS

68% CAUCASIAN

25% AFRICAN AMERICAN 

7% OTHER

THE INSP BRAND
PROVIDES A TRUSTED VIEWING EXPERIENCE

DEMOGRAPHICS
WHO WATCHES INSP?

DISTRIBUTION

TARGET DEMOGRAPHIC: A50+

• Population of 119 million

• Spends over $3.2 trillion per year

• INSP is in 71.3 million homes  

and every DMA in the country

INSP is home to millions of Americans who cherish and embrace 

positive entertainment. INSP provides a trusted viewing experience  

with a lineup of exclusive series, Westerns, action-filled dramas, and 

films focused on adventure and heroic characters.

Viewers do not have to lunge for their remote controls to shield family 

members from objectionable subject matter when watching INSP. 

 
INSP has become one of the fastest-growing basic cable networks, 

available to 75.6 million U.S. households, 24 hours a day through more 

than 2,800 cable systems, telcos, and through DISH Network and 

DIRECTV. INSP is advertiser-supported and Nielsen-rated.

INSP IS HOME TO MILLIONS OF  

AMERICANS WHO ENJOY WATCHING  

WESTERN PROGRAMMING AND  

HEROES WHO SAVE THE DAY!

INSIDE INSP | 2020 Q4 - p. 6
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BUSINESS CARDS

FRONT BACK

3000 WORLDREACH DR | INDIAN LAND SC 29707

803-578-1277 | SDOUG-HERTY@INSP.COM | WWW.INSP.COM

SHALYN DOUG-HERTY
COORDINATOR, CONSUMER MARKETING-

3000 WORLDREACH DR | INDIAN LAND SC 29707

803-578-1277 | SDOUG-HERTY@INSP.COM | WWW.INSP.COM

SHALYN DOUG-HERTY
COORDINATOR, CONSUMER MARKETING-
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E-SIGNATURES

The content of this message is confidential. If you have received it by 
mistake, please inform the sender by an email reply and then delete the 
message. Do not copy, forward, or in any way reveal the contents of this 
message except as authorized by the sender. The security of this email 
cannot be guaranteed over the Internet. The sender will not be held liable 
for any damage caused by the message.

M 704-724-0745O 803-578-1359

3000 WORLDREACH DRIVE
INDIAN LAND, SC 29707

MELISSA PRINCE
VICE PRESIDENT,
CORPORATE COMMUNICATIONS

The content of this message is confidential. If you have received it by 
mistake, please inform the sender by an email reply and then delete the 
message. Do not copy, forward, or in any way reveal the contents of this 
message except as authorized by the sender. The security of this email 
cannot be guaranteed over the Internet. The sender will not be held liable 
for any damage caused by the message.

M 704-724-0745O 803-578-1359

3000 WORLDREACH DRIVE
INDIAN LAND, SC 29707

MELISSA PRINCE
VICE PRESIDENT,
CORPORATE COMMUNICATIONS

Subject: xyz
 

Hi Melissa –
 
Thanks, this looks nice. 
 
Nemporem porepudit latus issimint volorem fuga. Ictaquame verchil idemporehent que susaper ionserf eriosam laut quo 
omnitatet qui ommos exeraec usdam, quas et ad uta dolore non preriae velest doloremo elisit ma sequam, te nuscita tentus, 
ne pra voloris dolo veratur?
Faccull aborepudi diossin ctestes sedignis ent magnatur, sinulli quisquatur? Nem eosam eatur, natem re antisto tatemperro 
molupta musdam voloribus.

Id ma parion pores si idem. De explatem inctatur molorrore, cumquis nobis sequi re volore doloraere eum quunt, tem exer-
ferum dolupta tiorem. Mus audia quat.

Thank You,

Sample Email

Melissa Prince <mprince@INSP.com>
Melissa Prince
Wednesday, January 1, 2023 2:54 PM
Show Details

MP




